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MARKETI NG |

"Marketing For A Full House' by GO0. Coffnan, Cornell
University Press, 1979

To enable the students to develop skills in marketing
t echni ques which can be applied to the Hospitality
Industry. This course wll enphasize the elenents of
promotion (personal selling, advertising, direct mail,
public relations and publicity).

You should learn how to encourage consurers to buy your
product. You should l[earn how to encourage consuners to
spend the maxi nrum anount of noney for a variety of your
products (services). You should learn how to encourage
consuners to return to your property again.'

How promotion relates to marketing.
Qgani zing for Pronotion.

Personal Sel |ing.

Adverti si ng.

Drect Mil.

Public Relations and Publicity.
Pronoti ng Room Sal es.

Pronoti ng Food and Beverage Sal es.
Pronoti ng Conferences and Conventi ons.
Pronoting G oup Tours.

Pronoting Gther Profit Centres.

Lecture, case studies, projects and assignnents.

Tests 50%
Proj ects 50%



